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CARVICO, THE PLEASURE OF CHALLENGE

In business since 1962, Carvico SpA is a world leader in the manufacture of warp-knitted 
stretch fabrics for beachwear, sportswear and outerwear, and is a benchmark in the 
international textile industry for quality, modernity and innovation.

Carvico’s efficient Research & Development Department, the acquisition of modern 
techniques and sophisticated plant, the careful selection of raw materials and its highly 
qualified staff mean it is able to offer the market extremely revolutionary and competitive 
fabrics. The combination of technological innovation and stylistic research ensures the creation 
of garments with perfect lines and high performance.

In addition to safeguarding Italian know-how by choosing 100% Made in Italy production, 
Carvico manages intercontinental trade through two offices in Shanghai and Hong Kong and 
its three hubs in Australia, Hong Kong and India. This capillary presence on the ground 
makes Carvico internationally competitive, especially in strongly-expanding markets.  

At Carvico, however, fashion and style do not mean the environment is forgotten. The 
company has made the concept of “durable, sustainable development” its own, taking on the 
commitment to manage resources in a prudent, far-sighted manner and taking economic, 
ecological and social objectives into account. The aim is to minimize the impact of its processes 
and products, respect the requirements of environmental legislation and put articles designed 
and distributed in a way that is compatible with the environment onto the market. GREEN 
VISION is the name the company has given to its ethical commitment to nature. 
 


